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ABOUT THE EVENT

POLAGRA is one of the most important business events for the food
industry and the HoReCa sector in Poland. For over 40 years, it has
brought together food producers, retail representatives, distributors,
restaurateurs, as well as technology and service providers.

It is a space for building business relationships, showcasing innovations,
and exchanging knowledge. The international nature of the event opens

up nhew opportunities for cooperation, supports export growth

and creates ideal conditions for discussions on i
the future of the food market.
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Debata: Bezpieczenstwo Zywnosciowe
w kontekscie aktualnych wyzwan
globalnych i geopolitycznych

CIAO! Polagra
Italian food
produces’ pavilion
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The award for "Support for Polish
suppliers and record exports of Polish
food" was presented to Lidl Polska.

Supporting Polish agriculture and the food
sector is an absolute priority for Lidl Polska;
therefore, on a daily basis, the retail chain
cooperates with over 850 domestic suppliers,
offering customers nearly 400 products
marked with the "Polish Product" label.

This close relationship with domestic business not only
effectively drives the national economy, but also opens doors to foreign
markets for Polish, often family-owned companies. In 2025 alone, through the Lidl
retail network, 386 Polish suppliers exported their goods to 28 countries,
achieving a record export value of over PLN 7.2 billion.

The "Responsibility in Partnership" award goes to Grupa Zabka for
consistently building long-term, trust-based business relationships with
partners while setting high standards of cooperation concerning,
among other things, sustainable development
throughout the supply chain.

s .

za , Odpowiedziainosc
w partnerstwie”

We appreciate long-term partnerships
with suppliers, the promotion of best
practices in ESG, transparency of
requirements, focus on quality and food
safety, ethics, and last but not least,
cooperation to increase operational
and environmental efficiency

as well as joint innovations.
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MTP GROUP GOLD MEDAL

Nearly 500 products compete annually for the
MTP Group Gold Medal. This prestigious
distinction is awarded exclusively to those that
meet the competition criteria and earn the
recognition of an expert jury. The medal confirms
a product's innovation, high quality, and
technological advancement, supporting its
promotion on the market.

ACANTHUS AUREUS

The ACANTHUS AUREUS statuette honors
exhibitors whose stands best utilize the potential
of modern expo marketing. The award
recognizes designs that combine attractive
arrangement with the implementation of a
marketing strategy and the building of brand
business value.
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8000+ 300

visitors exhibitors
from Poland and abroad from Poland and abroad
[ )
57 countries 5
400 trade partners pavilions

from 57 countries

!
24.000 m?

exhibition accompanying
space events
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STRATEGIC PARTNERS:

zabka

TECHNOLOGY PARTNERS:

. N—— MULTIVAC

HORECA SALON PARTNERS:

DAL 1920

Business Development Centre PARTNER:

X Polenergia
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HONORARY

Ministry of Agriculture and Rural Development
- Republic of Poland

. Ministry of National Defence
/) Republic of Poland

E Polish Investment

& Trade Agency
PFR Group
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ABOUT EXHIBITORS

Exhibitors at POLAGRA 2026 represented a broad spectrum of the food
industry—ranging from food and beverage manufacturers, through

technology and solution providers for the HoReCa sector, to companies
supporting trade and logistics.

The international character of the exhibition highlighted the fair’s
importance as a platform for business development, commercial

networking, and international market collaboration.
— -
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EXHIBITORS

POLAND AND THE WORLD

32,3%

international
exhibitors

_67,7%

exhibitors
from Poland

The largest foreign representation came from companies

@ Almost every third exhibitor represented a foreign market.
from Europe, Asia and Africa

FOOD SEGMENT
KEY PRODUCT CATEGORIES
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Food producers, technology
suppliers, HoReCa equipment

and service providers for businesses
- together they create an ecosystem
that drives the development

of the food industry.

INDUSTRY SEGMENTS

4,8% @ 57,1% Food and beverages

@ 14,3% FoodTech, technologies
and packaging

9,5% HoReCa equipment
and solutions

B,7% B2B services, digital,
energy and HR

7

5,6%  Institutions, organizations,
science and media

4,8% Trade, distribution
and logistics

15,2%
12,9%
8,3%
LA s P
@ § O
Meat, poultry  Bakery, cereals Fruits, Coffee, Confectionery, Dairy products,  Oils, sauces, Specialty, Fishand Other food
and meat and cereal vepetables bE'-fEr'agES_ bakery products cheese spices functional seafood products /
products products  andpreserves andalcoholic  and desserts andegps  andadditives andplant-based  products multi-category
drinks products offer

“ A COMPLETE

FOOD INDUSTRY
BUSINESS ECOSYSTEM

PRODUCT
wide range

TECHNOLOGY
solutions for

BUSINESS
trade, logistics

COOPERATION
institutions, organizations

of offerings

productivity and distribution and science
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This year's edition of POLAGRA was co-created by nearly 300 exhibitors from
Poland and abroad, presenting a wide offer of products, technologies, and
solutions for the food and HoReCa industries. Featured exhibitors included:
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ABOUT VISITORS

POLAGRA 2026 gathered over 8,000 visitors, 95.8% of whom were industry
professionals. The high proportion of business owners, executives, and managers
underscores the event’s strong B2B focus and its importance as a platform for
networking and building business partnerships. :
A detailed breakdown of visitors, including industry structure, company size and *R
\/ p

' _ professional profiles, is presented in the infographic below.
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B

il
67,5% | 79,6%

registered are industry hold ownership, managerial | represent companies
visitors professionals or executive positions | from the private sector
VISITOR INDUSTRIES COMPANY SIZE
?? Food industry _ 37,0% 1-9
employees
£ HoReCa B 102« 31,8%
@ Production and 10.8% 10-49
processing - ! employees
E Retail and wholesale 9 6% 42,1%
trade '
@ Distribution 5,4% ggﬁﬁgﬁe ot
Q Business services 4,1% 82,55
250+
ﬂ Other industries 13,9% employees
13,6%
JOB FUNCTION STRUCTURE BUSINESS SECTOR
Owners, executives ,
or managerial Private sector
positions 79,6%
67,5%
Public sector
y Other positions 20,4%
32,5%

POLAGRA &

: :
It's more thap atrade fe_ur. DEtler Build Find innovations
People, connections and business. |  exhibitor offers new business and market

contacts new products
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POLAGRA welcomed representatives from a wide range of sectors—from food
manufacturers and distributors, through HoReCa, retail, and e-commerce, to
agriculture, logistics, packaging, and providers of technology and business support

services.
ki FOOD & BEVERAGE RETAIL & WHOLESALE MARKET PLATFORMS
é poducers & suppliers Q partners E & E-COMMERCE
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As part of the programme, A |NTERNAT|ONAL
the trade fair welcomed l_ 'Elgsggg CONTACTS

over 40 INVESTORS L o
and BUYERS from 15 countries:

e Algeria e India

e Bahrain ¢ Ireland

e Czech Republic e Malaysia

* Egypt ¢ Morocco

. Uniteql Kingdom Qatar

: gg?r:?&;iy * ROIT.\a.nia POLAGRA 2026 attracted a total of over
e Tunisia 400 business representatives
e United Arab from 57 countries, including Germany,

Emirates Italy, Latvia, Egypt, the United Arab

Emirates, Indonesia, Hungary, the Czech
Republic, the United Kingdom, Bulgaria,
Ukraine and Slovakia.
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ACCOMPANYING
EVENTS

AFTFY

AFRICA FOOD & TRADE FORUM

— AFRICA FOOD & TRADE FORUM —

POLAGRA

food - horeca « foodtech

The event brought together over
100 participants, including
representatives of business,
diplomacy and institutions,
providing an opportunity to discuss
exports, food security and establish
new business relationships.

The main objective of the Africa
Food & Trade Forum was to create
a platform for direct discussions on
developing economic cooperation
between Poland and African
countries, particularly in the agri-
food sector.

AFRICA FO
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ACCOMPANYING
EVENTS

Business
Development
Centre

=

i Polenergia

The Business Development
Centre provided practical
support for entrepreneurs,
offering individual
consultations with experts in
financing, energy, new
technologies, Al, marketing,
sales and management.

A place where business
challenges met concrete
solutions.

ZONE PARTNER: K Po|energia
zone specialists: 2=IMG NUTREONX

{)mewe Dature  CRIDO

W Ekspert finansowy grupaprogres
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POLAGRA

Italian Producers Pavilion

Ciao! POLAGRA - Italian
Producers Pavilion

Over 70 exhibitors showcased
more than 2,000 products,
creating opportunities for direct
meetings between producers,
buyers, importers and HoReCa
industry representatives.

The experience was
complemented by cooking

demonstrations and tastings led
by Italian experts.
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ACCOMPANYING
EVENTS

POLAGRO

horeca

HoReCa by Pawet Gruba

Inspiration, practical knowledge
and exchange of experiences for
the foodservice industry.

The programme combined
spectacular live culinary battles,
candid “Grube Rozmowy LIVE"
debates addressing the real
challenges faced by restaurateurs,
and Masterclass workshops
covering topics such as

management, marketing, sales and
new technologies in gastronomy.

hag, ] (3
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ACCOMPANYING
EVENTS

Debata: Bezpieczernistwo zywnosciowe
w kontekscie aktualnych wyzwan
globalnych i geopolitycznych

'y

DISCUSSIONS
ABOUT
THE FUTURE

The POLAGRA Stage provided a : \ ‘
platform for debates, presentations § "B me p &
and meetings focused on the key ::;! T - T :

challenges facing the agri-food _"i "\ 3
industry. 1 :

=== POLAGRA i ' S —

| - «hors ctach X :‘ -
The programme brought together E Debata: System kauu,.1 N A

q o | s 3 kosztowna lekcja?

representatives of business, BIZNES sl dmar
government, institutions and industry ROSNIE NA [ zabka @BPSK =%

POLAGRZE

experts to discuss food security,
exports, innovation, certification,
private labels and business
transformation.

Discussions focused on current market
developments and their impact on the
future of the sector.

X Debata: Polska marka na swiecie.
Debata: Marka wiasna jako szansa

1 aial H J 1 Jak skutecznie wspierat eksport A
rozwoju dla polskich producenté: 3 5 i

. EL%NNEISE NA : O e ;.'v‘.f' BUSINESS . i wzmacniaé pozycje polskiej zywnosci?
3 GROWS AT

POLAGRZE P 20 poLacha

' G e & . b Bavetar one
2 ~17.09.2027 Iy . - &S ') 1.09.202) |
R i.»bn MNay e .
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CONTACT &
COQE

PROJECT DIRECTOR

. WE INVITE YOU
Grzegorz Gebarowski

tel. + 48 607 111 358 to join us for the next edition:

e-mail: grzegorz.gebarowski@grupamtp.pl
15-17.09.2027

EXHIBITOR CONTACT

Dariusz Dudziak Mirostaw Dybkowski
tel. +48 539 190 081 tel. +48 787 576 954
e-mail: dariusz.dudziak@grupamtp.pl e-mail: miroslaw.dybkowski@grupamtp.pl

Klaudia Czechowska FOLLOW US AND STAY UP TO DATE:
tel. +48 603 590 873 m n
e-mail: klaudia.czechowska@grupamtp.pl [showcase/polagra [TargiPolagra
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